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ith a month to go
for Christmas

and New Year fes-
tivities, retail out-

lets are already gearing up
to cater to the last-minute
rush. Cashing in on the fes-
tive season, both malls and
independent stores will be
gearing to get maximum
footfalls. Have you ever
wondered what urges you to
enter a shop? Of course, the
display!  Presenting to the
customers what the shop
has to offer in a unique way
is the most important activi-
ty to ensure people come
there. And the person be-
hind this thinking is the vi-
sual merchandiser.
With the retail awareness on
a high, visual merchandis-
ing as a career is a choice
one can make to be different
from the crowd. The career
is off beat but has lot of
scope, thanks to the rate at
which the retail sector is
moving.

"Lot of creativity goes
into window dressing these
days, which compels us to
enter a store. It gives me an
idea as to what is the new
collection in my favourite

store, is it really worth en-
tering the store or not? This
is where visual merchandis-
ing plays a role and it helps
especially if a brand is un-
known," says Yuga Dalvi, a
Belapur resident and shopa-
holic.

A career in visual mer-
chandising will involve a
person to conceive innova-
tive plans and three-dimen-
sion displays to attract
crowd and thus increase
sales. The aim of visual
merchandising is to attract
and engage customers in the
products, so that they are
encouraged to purchase the
same.

Visual merchandising
commonly occurs in retail
spaces such as retail stores
and trade shows. "The work
of a visual merchandiser de-
sign involves developing a
planogram, interior design-
ing for new stores, display
conceptualization and de-
signing for existing stores,
making window display de-
signs based on theme and
deciding arrangement of
merchandise on the differ-
ent fixtures," says Varun
Nair, a visual merchandiser
and ex student of Lemark
Institute of Arts.

"While designing a store
during festive time, profes-
sionals weave around
themes like Independence
Day, Diwali and Christmas
to catch the customer's at-

tention," he adds.
A visual merchandiser

working with a prominent
store will be responsible for
creating and maintaining
the look and feel of the
store, creating signage's ac-
cording to offers, to study
the effect of Visual Mer-
chandising on sales, creat-
ing window display, colour
blocking and sectional dis-
play and creating maintain-
ing and submission of Visu-
al Merchandising reports.
They also are responsible
for understanding cus-
tomers flow and feed-back.

Visual Merchandising
plays a bigger and a tougher
role when new stores or
malls are put in place, as its
success depends on how it's
promoted. The work of visu-
al merchandiser for a new
store is challenging. This in-
cludes visiting under-con-
struction / renovation
stores, coordinating and
planning with design team
on VM layout and docket,
coordinating with vendors
explaining details of their
job to them. The job also de-
mands one to plan and exe-
cute the fabrication for
brand boards, sign boards,
flag poles, totem, internal
sectional brandings and in-
ternal / external flex hold-
ers for the store as per visu-
al merchandising require-
ment and   planning and ex-
ecuting sectional brandings,
negative area, columns, SOP
signage and utility signage.

"While setting up a new
store, we have to execute the
civil work for the store as
per visual merchandising
requirement, coordinate
with vendors for VM inven-
tory as per store require-
ment, layering, styling and
placement of mannequins,"
adds Nair.
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BE A VISUAL 
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visual 
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developing a
planogram,
interior design-
ing for new
stores, display
conceptualiza-
tion and design-
ing for existing
stores, and mak-
ing window 
display designs
based on theme 
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ndia is one of the
largesthuman resource sup-

pliers in the world. RIGI
has been successfully forming
young multi-talented Artists, In-
vestors, IT professionals, Managers,
Scientists, doctors and entrepre-
neurs by assimilating the latest edu-
cational strategies, methods, mod-
ules and international curriculum
which opens up a new worldview
with wide horizons to every stu-
dent. RIGI provides flexible learn-
ing with state of the art technology
and distinguished faculty to assimi-
late and absorb much sought-after
set of skills and self-confidence re-
quired to climb up the stairs of suc-
cess in ones career. Ryanites are ex-
posed to a full range of opportuni-
ties and possibilities.

Globalization and emergence of
technology has shrunk the world
that is described today as 'Global
Village' or 'World Village'. In line
with the changing educational sce-
nario, RIGI has customized and
drawn up a career oriented syl-
labus.Various featured events at

RIGI are designed to help students
to stimulate leadership qualities
and inculcate particular skill set in
view of diversity of options avail-
able both on national and interna-
tional level. To illustrate a few of
them are: Indian United Nations
(INMUN), Presidential Class Room,
Global Exchange Programmes,
NASA Visit, International Young
Pilots Course, Doors to Diplomacy,
International Children Festival of
Performing Arts etc.

Ryan International Group has
successfully partnered with the U.
K. schools through the UK India Ed-
ucation and Research Initiative
(UKIERI) which aims to substantial-
ly improve educational links be-
tween India and UK for students'

benefit. Ryan has collaborative ties
with various international univer-
sities that provide easy access to
higher education to Ryan students.
These schools have efficient faculty
imbibed with Vision, Passion, In-
tegrity, Connectivity and Intelli-
gence.

Ryanites always feature in vari-
ous district, state and national level
sports events. Meeting and inter-
acting with real life heroes like Ma-
hesh Bhupati, Vishwanathan
Anand, Baichung Bhutia is made
possible at Ryan Schools. Students
are provided rigorous training in
various sports like football, Hockey,
Cricket, Basketball, Tennis, Throw-
ball, swimming, skating along with
various athletic activities.

In view of preparing students for
the Mass Media and Communica-
tion sector a full-fledged team of
media and social broadcasters have
taken on the responsibility of men-
toring the students at ICEPLEX - a
media initiative of Ryan
Group.Ryanites are trained to be
script writers, cinematographers,
editors and directors and are ad-
vanced to the extent of producing,
directing and performing in a film
MH 26/11by themselves which has
received countrywide accolades and
was appreciated by professionals
from the industry like Mrs. Hema
Malini.
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GAIN ALL
ROUND GROWTH

ospitality and Hotel
Management careers

have become highly sought-
after and career options for

thousands of young professionals in
India. The industry has changed sig-
nificantly, offering high salaries, sta-
bility and career growth. In fact, stu-
dents with hospitality degrees are in
high demand, not just from hotels, but
also from a variety of companies in
the service sector.

Unfortunately, all this demand has
resulted in the mushrooming of cater-
ing colleges that are churning out un-
der-trained and unprepared gradu-
ates, who have a tough time
coping with the demands of
the profession.

Established in 2002, ITM
Institute of Hotel Manage-
ment has always been
proactive in its approach to
hospitality training. Un-
like other hospitality
schools, ITM IHM focuses
on developing managers for the in-
dustry, relying on the ITM Group of
Institutions and its diverse experi-
ence in education.

Realizing that hospitality gradu-
ates are looking beyond careers in ho-
tels, ITM IHM has collaborated with
many industry partners and foreign
institutions to develop advanced pro-
grams in hospitality and services
management. The idea is to provide
graduates with a much wider choice
of opportunities in different indus-
tries and sectors, giving them an edge
over the thousands of hotel manage-
ment graduates who compete for jobs
in the hospitality sector.

What's more, ITM IHM really focus-
es on personal grooming, soft skills,
language abilities and professional
development- delivering a compre-
hensive and well-developed educa-
tional experience to students.

ITM IHM's degree programs in hos-
pitality are highly respected and val-
ued by the industry. Affiliated to
Mumbai University, the Institute of-
fers a 3-year B.Sc Hospitality Studies
program, as well as a B.A. Interna-

tional Hospitality Management pro-
gram in collaboration with Queen
Margaret University, UK. Both pro-
grams include a whole host of co-cur-
ricular activities, including industry
visits, industry training programs,
extra-curricular activities and a
whole lot more.

DUAL CERTIFICATION
ITM IHM has created the industry's

first DUAL CERTIFICATE program
in Hotel Management. The
dual certification program
combines ITM IHM Bache-
lors Degree in Hotel Man-
agement with a Postgradu-
ate Diploma in either Trav-
el and Tourism Manage-
ment or Event Manage-
ment. This dual approach
gives students a highly

valuable additional certification, re-
sulting in more career options!

"Its cool to have so many choices as
to what kind of career I want to pur-
sue" says Pooja B., a third year stu-

dent at ITM IHM. "I chose to take up
the PG diploma in Travel & Tourism,
as I want to work with a large Travel
Agency or Tour Operator".

The ITM Group of Institutions was
established in 1991 by Dr. P.V. Ramana.
ITM Group is India's first truly pri-
vate, non-aided and not for profit B-
Schools. Since then, the group has ex-
panded significantly, setting up 15
campuses across India. ITM Group
educates over 5600 students in diverse

streams- management, hospitality,
health care, fashion and engineering.

The ITM Institute of Hotel Man-
agement is the top Hospitality School
in India with campuses in Mumbai,
Navi Mumbai and Bangalore.

Learn more about hospitality man-
agement and decide if this is your
best career option, by registering for
our free Career Choice Day event, to
be held on 4th and 11th December. Get
a feel for hospitality by cooking with
our Master Chefs, try your hand at
flair bartending, attend a business
grooming workshop and sit down
with our expert counselors for a ca-
reer profile assessment.

HOSPITALITY
MANAGEMENT
Established in 2002, ITM Institute of Hotel
Management has always been proactive in its
approach to hospitality training

A career in visual merchandising will involve a person to conceive 
innovative plans and three-dimension displays to attract crowd,
thus increasing sales, says Anuradha Ramamirtham

Get more gyaan on 
Hospitality Management!

Register for a Free Career Choice
Day at ITM IHM

Cook with the Master Chefs, Attend
a grooming workshop, try your hand

at Flair bartending!
On 4th & 11th Dec.

See below for detailsH
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REGISTER FOR THE CAREER
CHOICE DAYS:

(4th Dec / 11th Dec)
Yogesh: 98208 25190 / 

Bimal: 99202 53177 
Purva: 9833485475 / 
Sanju: 9029247159

email: hmct@itm.edu

ITM Institute of Hotel 
Management: 25/26, Institutional

Area, Sector-4, Kharghar (E),
Navi Mumbai 410 210.

ITM Institute of Hotel 
Management: 7th Floor, 
Plot A-21, Above HVPS 

International School, Next to Raj
Rani Junior College, New Link

Road, Oshiwara, Andheri (west)
400 053, Mumbai

Head Office: 27, Vaswani Mansions, 5th Floor, Dinshaw Vachha Road,
Opp. K.C. College, Churchgate, Mumbai - 400 020. India   

Tel : 91 - 22 - 43222333   Fax : 91 - 22 - 22854453
Email : info@geebeeworld.com   Website : www.geebeeworld.com

>> ARJUN VAJPAI >> PIYUSH JAIN

>> ANSHUMAN ROY

>> SAMIR ABROL,
FLYING OFFICER 

>> YOUNG RYAN PILOTS AT CANADA

"MBA IN UK"
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Bocconi University offers a three year Bachelor program in
Economics and Business .
The course starts in September 2012.  Students are required
to submit SAT scores for admission and scholarship. To
know more, attend the seminar Today in Mumbai
Date : 28th Nov.
Time: 6.30pm to 8 pm
Venue: Opal Hall, Hyatt Regency, Andheri East, Near Inter-
national Airport
To register call IFS on 9821455229 or 9867472447

Study Abrod - BBA

GeeBee Education, One of the
leading Overseas Education
Consultants, have organized

Free Seminars on "MBA in UK" at
Thane (1st December - 6.30 pm - Tel.
No: 25388844), Churchgate (2nd Dec-
11.00 am - Tel. No: 43222333), Borivali
(2nd Dec - 6.30 pm - Tel. No: 28954545),
Andheri (3rd Dec - 11.00 am- Tel. No:
26287727) and Vashi (3rd Dec - 6.30 pm -
Tel: 27897040),. To register online,
kindly visit: www.geebeeworld.com 

An MBA degree from UK is interna-
tionally recognized. UK Universities
accept 15 years of Indian Education
for entry into the MBA program. The

duration of the MBA
program is One Year.
Several UK Universi-
ties have two intakes
in a year - September
and January. Stu-
dents are required to
appear for IELTS
Exam, to prove their
English language pro-
ficiency. Most UK
Universities do not
require GMAT. Some
UK Universities ac-
cept fresh Graduates
into the MBA pro-
gram. They do not re-
quire Work Experi-

ence. UK Visa process is relatively eas-
ier. Bank Loan is easily accepted by
British Deputy High Commission for
Student Visa purpose. Students are al-
lowed to work Part-time for 20 hours
per week during term time. During va-
cations, students can work full-time.
Parents are also invited to attend the
free seminar. Prior Registration is
compulsory. Students will be given in-
formation on entry requirements of
reputed UK Universities. Students will
also be given information on Bank
Loan. Students will be given a free in-
formation guide on "Studying in UK",
written by Mr. Vinayak Kamat.


